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Democratic Shifts: The Rise in Populism

Q,  Sections = § § SignIn &

DemocracyPost « Opinion

Try 1 month for $1

Populism and the coming era of political

paralysis in Europe

Dutc pulist politician Geert Wilders of the Party for Freedom votes in the European Parfiament election in Th

(Bart Maat/EPA-EFE/REX/Shutterstock)

By Andrea Kendall-Taylor and Alina Polyakova
May 24
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Peak Populism?

Populist- and establishment-party results in recent elections

United Kingdom
EU membership referendum: Jun 23,2016

Leave: 51.9% Remain: 48.1%

Austria
Presidential election: Dec 4, 2016

Hofer: 46.2% Van der Bellen: 53.8%

Note: US presidential election result refers to the popular vote
Source: Wikipedia & the BBC

United States
Presidential election: Nov 8,2016

Trump: 46.1% Clinton: 48.2%
Other: 5.7%

France
Presidential election: May 7, 2017

Le Pen: 33.9% Macron: 66.1%

Legrain, Philippe. 2017. “Has Populism Peaked? What Emmanuel Macron’s Victory Tells Us.” World Economic
Forum. May 15, 2017. https://www.weforum.org/agenda/2017/05/has-populism-peaked-what-emmanuel-macrons-

victory-tells-us/.



Democratic Shifts: Rise in Authoritarianism

I A bad press

Press freedom rating, 2017, O=best, 100=worst Turkey

Recep Tayyip Erdogan has suppressed
0-30 Free "\| civil liberties in Turkey, the world's
30-60 Partially free

leading jailor of journalists
1994 2017
60-100 Not free -

Russia

Viadimir Putin’s

}'ﬁ\- government
has slowly

9% 17 asphyxiated

press freedoms

Venezuela
n The presidencies of
L Hugo Chavez and
Nicolds Maduro have

94 17 utterly corroded the
Venezuelan free press

’
Tunisia Afghanistan ~ .~
After the Arab Spring has made steady
toppled President < progress in press
Ben Ali, Tunisia liberalisation since
oz 17 rapidly expanded 04 7 theTaliban were
Source: Freedom House its press protections overthrown

I'he Economaist

mﬁim UNIVERSITY OF | Centre for

5 . The Economist. 2018. “The Global Slump in Press Freedom,” July 23, 2018.
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Democratic Shifts: Diffusion of Civic Information

68% of Americans
feel fake news has
greatly affected their
confidence in
government
institutions

Mitchell, Amy, Jeffrey Gottfried, Sophia Fedeli, Galen Stocking, and
Mason Walker. 2019. “Many Americans Say Made-Up News Is a Critical
Problem That Needs To Be Fixed | Pew Research Center.” Trust, Facts

and Democracy. Pew Research Center.
https://www.journalism.org/2019/06/05/many-americans-say-made-up-
news-is-a-critical-problem-that-needs-to-be-fixed!/.
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Younger social media users are more likely to use the tools for
civic activities

% of users of social networking sites or Twitter who use social media these ways

50%

40%

30%

20%

10%

0% -

W Ages 18-29 Ages 30-49 Ages 50-64 Ages 65+

|

i

|

43%
1 I { x[“ 1
Like / Encourage Repost Encourage Post links to Belong to Follow
promote  others to thoughts on political otherstoact political political officials /
political vote issues content stories groupon candidates
material SNS on social

media

Source: Pew Research Center’s Internet & American Life Project Civic Engagement Survey, conducted July
16-August 7, 2012 on landline and cell phones and in English and Spanish. N for social media users ages
18-29=323. N for social media users ages 30-49=388. N for social media users ages 50-64=323. N for social
media users ages 65+=167.



6 percent of
Twitter
accounts that
the study
identified as
bots were
enough to
spread 31
percent of the
"low-credibility”
information on
the network
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How Misinformation Spreads on Twitter
Total Retweets Owver 24 Hours, Monday April 23 to Tuesday April 24

False

Account
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Account
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Time

a Matasha Fatah &

Witness to truck ramming into
pedestrians tells local Toronto TV station that
the driver looked wide-eyed, angry and
Middle Eastern.

a Matasha Fatah ©

Another eye witness to the Yonge and
Sheppard incident describes van's driver as
white, intentionally hitting people, describing
it as a terror attack.

[@chrismeserole

Shao, Chengcheng, Giovanni Luca Ciampaglia, Onur Varol, Kai-Cheng Yang, Alessandro Flammini, and Filippo Menczer. 2018. “The Spread of Low-
Credibility Content by Social Bots.” Nature Communications 9 (1): 4787. https://doi.org/10.1038/s41467-018-06930-7.
Indiana University. 2018. “Twitter Bots Had ‘disproportionate’ Role Spreading Misinformation in 2016 Election: Study.” Phys Org. November 20, 2018.

https://phys.org/news/2018-11-twitter-bots-disproportionate-role-misinformation.html.

Meserole, Christopher. 2018. “How Misinformation Spreads on Social Media—And What to Do about It.” Brookings (blog). May 9, 2018.
https://www.brookings.edu/blog/order-from-chaos/2018/05/09/how-misinformation-spreads-on-social-media-and-what-to-do-about-it/.
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Social Unrest: Stress Test Scenario
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Consumerism: Make it Personal

marketing
s.. charts

Percentage of US Adults Who Have Personalized
A Product/Service, by Industry

29% 29% -
. %
26% 25%

I I 22%

Average Apparel & Food & Technology  Vacation & Travel Household
Footwear Beverages Products Experiences Goods

*ee

Published on MarketingCharts.com in June 2018 | Data Source: YouGov

Based on an online survey of 2,261 US adults fielded from April 23 - 25, 2018.

“About 1 in 4 Americans Personalize Products Across Categories.” 2018. Marketing Charts (blog). June
28, 2018. https://www.marketingcharts.com/customer-centric/personalization-customer-centric-83755.

5 UNIVERSITY OF | Centrefor

P CAMBRIDGE | Risk Studies
Judge Business School

You are unique. So area

Build a personalized daily vitamin pack with honest
guidance and better ingredients.

E

STITCH FIX

YOUR PARTNER IN PERSONAL STYLE
Try the personal styling service for
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Consumerism: Everyone is an Expert

SHOPPERS RESEARCH ONLINE BEFORE BUYING

AN N A > Y
B & i AR &
& ’ @
40% _/ _/ $2 2
84% v i
trillion
SHOPPERS CONSULT 3 SHOPPERS PREFER
OR MORE WEBSITES BEFORE TO BROWSE PRODUCTS DIGITAL INTERACTIONS
MAKING A PURCHASE ONLINE BEFORE PURCHASING INFLUENCE RETAIL SALES

hostadvice.com

Goldstein, Jack. 2016. “Ecommerce Statistics, Facts, and Figures 2017.” HostAdvice. September 13, 2016.
R UNIVERSITY OF | Centre for https://hostadvice.com/blog/ecommerce-statistics-facts-figures/.
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Consumerism: Changing Retail Platforms

US Ecommerce Sales By Product Category
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Consumerism: Mapping a Trend

Example Event: A rapid uptake of online shopping where retailers lose customers to online competitors

Customer Preference Shift Model Evidence of Takeup Time for Historical
Precedents of Population Habit Changes
20% »
Traditional In-Store Behaviour Change T3% to TSO%
—  Grocery Shopping
- | Giving up smoking 18
'% — Buyinga TV 10
S 50% _ _
§_— ] Online Installing landline telephone 12
— Grocery Shoppin
o — Y PPing iPhone adoption 6
= _
Joining Facebook 4
5% (Current) —— ‘ ‘ ‘ ‘ Buying Print Books Online 13
2019 |\
\
Takeup Time

Tso, 10 Togos
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Consumerism: “Bass Diffusion Model”

n, = p x Remaining + q x Adopter Proportion x Remaining Potential
Potential
| J | J
Innovation Effect Imitation Effect

Portables

PCs
A. Product with B. Product with C. A fad product D. Product with
slow adoption fast adoption (Beanie Babies) frequent
(record players, (compact discs) revitalization
microwave (personal
ovens) computers)
© Palmatier, 2017, Marketing
Strategy, Palgrave.
ISBN: 9781137526236,
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Sustainability: The Media Impact

= FELLF rastion seaury cutrure wureaLove Horoscores SUBSCRIBE  NEWSLETTER ~ Q ®Us

Are Nature Documentaries the New Scary Mowes?
@ BY MELISSA GIANNINI  JUN 6, 2019

Support The Guardian Search jobs Dating |®Signin O, Search~ Th UK edition v

Available for everyone, funded by readers
sucive Guar ian

News Opinion Sport Culture Lifestyle More v

Environment » Climate change Wildlife Energy Pollution

Opfin The Blue Planet effect: the plastics
' revolution is just the start
Fiona Gell

Mon 25 Mar 2019 12.40 GMT If people knew the wonder and beauty of the UK's marine
habitats they would want to protect them
fly ® 3| .
3 562 95 -

DAVID FEID / SUVERBACK/NETFLIX

About 16 minutes into the first episode of Our Planet, Netflix’s blog
narrated by veteran English broadcaster and naturalist David Atten
cuts from a jaunty flamingo caravan to a lone fluffy chick who coul
flock. Clumsily, it treks across a vast African salt pan, its stick-thin
by an Ugg boot-like crust of salt. While we never learn its fate, we

make it.

A A young common seal in the kelp off Lundy island, Devon. Photograph: Alex Mustard/Alam

g UNIVERSITY OF | Centre for — SIS _ :
&9 CAMBRIDGE | Risk Studies Australian Department of Foreign Affairs and Trade, 2015
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Sustainability: A Maturing Market Influencer

% who say they agree or “If I realize that a brand/product I use

disagree with the following isn’t environmentally friendly, I'm

statement likely to swiich to a brand that is”
FAIRTRADE 26% 35% 27%

o Strongly agree

. Somewhat agree 61% of consumers say
o Neither agree nor disagree they’re likely to switch
o omewhal disgree to a brand that is
more environmentally
friendly than their
current brand.

® Strongly disagree

2B UNIVERSITY OF | Centre for Bayindir, Nisa, Chase Buckle, Katie Gilsenan, Chris Beer, and Virna Sekuj. 2019. “Sustainable Packaging
nﬂ CAMBRIDGE | Risk Studies Unwrapped.Pdf.” Global Web Index. https://www.globalwebindex.com/hubfs/Downloads/Sustainable-Packaging-
Unwrapped.pdf.
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Societal and Sustainability Risks: Session Speakers

Chair: Daniel Ralph

Professor of Operations Research,
Academic Director of the Centre for Risk
Studies, Cambridge Judge Business School

Discussant: Brendan Plessis
Executive Vice President, Head of
Emerging Markets, AXA XL

Societal and Sustainability
Risks — CRS Risk Outlook

Kayla Strong, Human and Humanity Risk
Research Lead, Cambridge Centre for Risk
Studies
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Key Sustainability Issues in the

Next Decade

Professor Aled Jones, Director of the Global
Sustainability Institute, Anglia Ruskin
University

Risk to Business and the
Economy from Future

Pandemics
Professor John Edmunds, London School of
Hygiene and Tropical Medicine
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